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Talking about changeé
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WORLD WORRIES: JULY 2021

% mentioned in July 2021 (global country average) 

Which three of the following topics do you find the most worrying in your country?Q

Inflation 

in 10th

place

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 

Base: Representative sample of 20,502 adults aged 16-74 in 28 participating countries, June 25th ïJuly 9th 2021.
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WORLD WORRIES: JUNE 2022

% mentioned in June 2022 (Global country average)

Which three of the following topics do you find the most worrying in your country?Q

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 

Base: Representative sample of c.19,000 adults aged 16-74 in 27 participating countries, May 27th - 2022 ïJune 6th 2022.
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(%) worried about INFLATION in each country 

CONCERNS ABOUT INFLATION ARE RISING EVERYWHERE

Jan 2022 June 2022
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WORLD WORRIES: JUNE 2022

% mentioned in June 2022 (Global country average)

Which three of the following topics do you find the most worrying in your country?Q

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 

Base: Representative sample of c.19,000 adults aged 16-74 in 27 participating countries, May 27th - 2022 ïJune 6th 2022.

Covid in 1st

place in 0 

countries



Inflation Poverty & social 

inequality

Unemployment Crime & violence Financial/political 

corruption
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WHAT WORRIES THE WORLD? THE 12-MONTH TREND
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Which three of the following topics do you find the most 

worrying in your country?
Q

Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details.

Base: Representative sample of c.19,000 adults aged 16-74 in 27 participating countries, May 27th - 2022 ïJune 6th 2022.

Coronavirus

10th place this month

Chart shows top 5 issues plus Coronavirus

ñA year of 

dramatic 

changeò
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WHAT WORRIES THE WORLD: THE 8-YEAR TREND

Base: Representative sample of c.19,000 adults aged 16-74 in 27 participating countries, May 27th - 2022 ïJune 6th 2022. Source: Ipsos Global Advisor. Global score is a Global Country Average. See methodology for details. 

Which three of the following topics do you find the most worrying in your country?
Global country average
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ñConcerns about poverty, jobs 

& security are always with usò



SOME THINGS CHANGE LESS OFTEN

Some things 

change more slowly



SOME THINGS CHANGE LESS OFTEN

Q: Which two 

adjectives most 

accurately describes 

YOU while drivingé

Q: Which two 

adjectives most 

accurately describes

OTHER driversé

Attentive    Calm   Courteous   Vulnerable

Stressed   Aggressive   Irresponsible   Dangerous
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SOME THINGS CHANGE MORE SLOWLY

DESCRIBES YOU

Source: Ipsos/Vinci Foundation 

Responsible Driving Barometer 2022.

12,400 people in 11 European countries

Attentive
2017

74%
2022

74%

At least 1 

positive 

adjective

2017

97%
2022

97%

Calm
2017

54%
2022

58%
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SOME THINGS CHANGE MORE SLOWLY

DESCRIBES 

OTHER DRIVERS

Source: Ipsos/Vinci Foundation 

Responsible Driving Barometer 2022.

12,400 people in 11 European countries

Attentive
2017

15%
2022

20%

At least 1 

negative 

adjective

2017

83%
2022

79%

Calm
2017

11%
2022

15%

Source: European Commission

https://road-safety.transport.ec.europa.eu/news-events/news/road-safety-eu-fatalities-2021-remain-well-below-pre-pandemic-level-2022-03-28_en#:~:text=Today%20the%20European%20Commission%20published,pre%2Dpandemic%20period%20in%202019.
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Talking about the 

public mood

#1              
Bring in other 

sources of 

information



© Ipsos© Ipsos

Core Political Data
Ipsos Poll

16
© Ipsos

June 29, 2022
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60%
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31%

57%

2020

Total Disapprove

Total Approve

JOE BIDENôS WEEKLY JOB APPROVAL

Overall, do you approve or disapprove of the way Joe Biden is handling his job 
as president? (previously ópresident-electô)

2021 2022

All Americans

Incumbent 40% approval score 

gives 50/50 chance of re-election
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Talking about the 

public mood

#2        
Be cautious 

with our 

conclusions
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ATTITUDES 
TOWARD 
REFUGEES

19

78% agree that people 

should be able to take refuge 

in other countries, including 

their own, to escape war or 

persecution 
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WORLD REFUGEE DAY
Global attitudes 

towards refugees

June 2022
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Q.
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Q: Thinking about your 

country, do you agree or 

disagree with the following 

statements?

People should be able to take 

refuge in other countries, 

including in [COUNTRY], to 

escape from war or 

persecution
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Base: 20,505 online adults aged 16-74 across 28 countries, 22 APRIL ï6 MAY 2022

Agree Disagree
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78% 72%

74% 64%
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71% 50%

N/A N/A

68% 43%

76% 57%

76% 71%

69% 23%

78% 73%

N/A N/A

62% 63%

57% 43%

61% 65%

77% 63%

60% 57%

55% 59%

2020 2021 2019

AgreeAgreement has 

increased since 

last year in 

most countries
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Q.
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Q: Thinking about your 
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disagree with the following 
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Talking about the 

public mood

#3        
Be precise 

with our 

questions



IPSOS ESSENTIALS
Tracking consumer attitudes and 
behavior in times of change
Phase 6, Wave 61: June 10 - 13, 2022

Subscriber Only Report  |  Confidential ïNot for Release

Q: ñWhich one of the 

following phases do you feel 

best describes your current 

situation regarding the 

COVID-19 pandemic?ò



© Ipsos  |  Essential Report  June 10 to 13, 2022 Fieldwork: For the Exclusive Use of Subscribers

Q. Which one of the following phases do you feel best describes your current situation regarding the COVID-19 pandemic?

Base: Australia: 505 UK: 1001

ñWhich one of the following phases do you feel best describes your current 

situation regarding the COVID-19 pandemic?ò

AUSTRALIA AND U.K. ARE LOOKING PAST THE PANDEMIC
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Pre-Pandemic   Preparation  Adjustment  Acclimation Opening Up Re-start New Normal   Post-Pandemic

Q. Which one of the following phases do you feel best describes your current situation regarding the COVID-19 pandemic?

Base: Brazil: 501 Mexico: 500

ñWhich one of the following phases do you feel best describes your current situation 

regarding the COVID-19 pandemic?ò

MEXICO AND BRAZIL RETURN TO MORE RESTRICTIVE PHASES

26
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THE 
DYNAMICS OF 
PUBLIC OPINION

#1 Bring in other sources of information

#2 Be cautious about definitive conclusions

#3 Be precise with our questions



© Ipsos | KEYS webinar July 2022

THE DYNAMICS OF PUBLIC OPINION

Explore the  
resources on 
the webinar 
home page

https://www.ipsos.com/en/keys-we-need-talk-about-change
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7 July, 2022

USING THE IPSOS 
THEORY OF CHANGE TO 
BETTER PREPARE FOR 
THE FUTURE.

Billie Ing



© Ipsos | KEYS webinar ïJuly 2022
30

SOMETIMES IT FEELS LIKE EVERYTHING IS 
CHANGING, EVERYWHERE, ALL AT ONCEé
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WERE THE LAST TWO YEARS A BLIP THAT DISTRACTED 
US FROM DEEPER, UNDERLYING TRENDS?

Netflix share price

Source: Yahoo Finance

2 March 2020

$381.05

2 March 2022

$380.03
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© Ipsos | The Courage to Drive Growth in Inflationary Times

We donôt have a 

crystal ball.

Itôs not about 

being right;

Itôs about being 

prepared.

32  © Ipsos | The Courage to Drive Growth in Inflationary Times
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SO HOW DOES 

CHANGE HAPPEN?
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THE CONE OF 
CERTAINTY 
THE FURTHER OUT WE LOOK, 
THE MORE VARIABLE THE 
FUTURE BECOMES

34
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IPSOS THEORY OF CHANGE

SHIFTS

In society, markets 

and people

MACRO FORCES

Act across the 

world

The Ipsos THEORY OF CHANGE is a 

proprietary and comprehensive view of 

how and why change happens.

We use this framework to understand 

MACRO FORCES, SHIFTS and

SIGNALS, the interrelationships and 

tensions between the three levels, and 

systems of resilience, resonance and 

reciprocity.

These dynamics help us to develop, 

deliver and disseminate TRENDS and

FORESIGHT and assess how it will 

impact our clientsô current and future 

organisations.
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BRINGING OUR THEORY OF CHANGE TO LIFE

36

TREND: Fewer things attract 

a majority of people: 

Welcome to the era of the 

Missing Middle.

In this context, the challenge for 

organisations seeking broad appeal 

is to find new areas of agreement 

to unite people, or to adapt their 

messages and portfolios to 

resonate within a series of different 

contexts.

DRIVERS

Stagflation

Ageing 
Boomers

Move towards 
local

High levels of 
public 

economic 
pessimism

Protectionism 
and 

polarisation

Premiumised 
basics
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MACRO FORCES: Ageing Boomers

In 2018, over 65s outnumbered the 
under 5s for the first time in human 
history.

In 2030, baby boomers all reach the 
age of 65.

With older people holding more wealth, 
could this divide generations?

37


